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Publisher’s Corner
As this issue goes out, I will crossing our southern border and heading for the
Oil Painters of America (OPA) 20th annual National Juried Exhibition in Coeur
D’Alene, Idaho.
It will be exciting to see exceptional works by artists from Canada, the United
States and Mexico, and enjoy demos by award-winning Canadian Neil Patterson
(www.neilpatterson.com) and world-renowned American painter Scott L. Christensen (www.christensenstudio.com).
Patterson was the first Canadian to become a signature member of OPA and to
attain the status of OPA Master Signature Member.
I have attended a demonstration by Patterson in the past and he is not only an
exceptional painter, but he is entertaining, enlightening, and inspiring. After one
of his demos where he recommended completing a 15-minute painting every day,
I was inspired to do that for more than a month (I did a 30-minute painting every
day, but perhaps in the future I will be inspired to speed that up to 15 minutes). At
any rate, his enthusiasm and humor are infectious.
Along with the demonstrations, plein air painting, a show of selected works, workshops, and more are on the agenda.
Hopefully there will be lots of Canadian content and I’ll be able to share some of
that with you in the next issue.

PURELY
PASTEL
Pastel Artists.Ca
20th Annual
Open Juried Exhibition
September 26 - October 16, 2011

Deadline for Entry June 30. 2-11

www.pastelartists.ca

………………………………………
This issue features the winner and finalists in the Landscapes Competition. We
congratulate Sharon Lynn Williams, of Calgary, AB, for her grand prize of $1000.
We also congratulate all of the finalists for their excellent entries.
………………………………………

PUBLISHED BY JENSU DESIGN

We asked a number of Canadian artists to respond to a series of questions
about challenges facing artists in our country. Thank-you to Doris Charest, Jean
Miller Harding, Juan Carlos Martinez, Billy-Jack Milligan, Bernard Poulin, Douglas
Purdon and Johannes Vloothuis for their candidness.

All material printed in this magazine, written or depicted, is protected by copyright of
this magazine and/or the artist, and cannot
be reproduced in any form without express
written permission from the publisher. All
views expressed are those of the author and
not necessarily those of Canadian Brushstroke
Magazine. Brushstroke makes no recommendations as to the purchase or sale of any
product or service. All letters or contributions
to Canadian Brushstroke Magazine are subject
to editing with no limits or liability.

deltaart@telusplanet.net
www.deltaart.ca
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www.projectheroes.ca
follow our blog at:
www.projectheroestm.blogspot.com
website:

By Susan Abma

PROJECT HEROES™ will see every fallen Canadian soldier
from the Afghanistan war commemorated in a 14 x 18” framed
work of fine art, with the intent to exhibit the paintings in every
province in Canada, along with other commemorative paintings, military paraphernalia, personal items from the soldiers,
including written material such as letters they wrote home, and
video clips, etc.
Artists Susan Abma, Shairl Honey, and Cindy Revell have
been touched by the bravery of the soldiers who died serving
our country in Afghanistan. As painters, they will have the
extraordinary honour of recording history and preserving the
memory of these exceptional men and women.
By Cindy Revell

With your help, they will be creating a massive, historic, military
oil portrait collection. The fallen soldiers from Afghanistan
could possibly ‘live’ in their paintings for many hundreds of
years.
For more information on this project, go to:

www.projectheroes.ca

ATTENTION GALLERIES:

By Shairl Honey

**Venues in major Canadian centres that are equipped for and large
enough to host this exhibition in 2011/2012 are invited to contact
Project Heroes™ at 780-986-0789 or email info@projectheroes.ca.
All venues will be considered, but the venues chosen will be those
best suited to the project.

The paintings shown above are - Top: Cpl. David Braun, Centre: Cpl Cole Bartsch, Bottom: Cpl. Andrew
Eykelenboom. The fallen soldiers’ portraits will be revealed on a rotating basis. The entire collection will not be
displayed together until after the first exhibition in 2011/2012.
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COMPETITION: LANDSCAPES

SUMMER RESPITE
Sharon Lynn Williams

Grand Prize Winner of $1000 CDN and award certificate:

SHARON LYNN WILLIAMS - Calgary, AB

T

his marsh has been the setting for many of my plein
air paintings as it changes so much from hour to hour
and from season to season.
This natural composition allows for many variations, so
this time I focused on the rhythm of light shining behind the
trees in the distance. The great advantage of painting in the
landscape is that your eye becomes more sensitive to the
appearance of color not obvious at first glance.
I began painting oils ‘en plein air’ four years ago. I longed
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‘Summer Respite,’ Plein Air Oil, 11 x 14”

to escape the confines of my studio and connect with
nature. I was totally surprised by the sense of wonder I felt,
and the spontaneity and honesty the paintings revealed.
In my plein air work I try to capture what interests me the
most in a scene and put it into a compelling design, focusing on simplifying shapes and filling them with interesting
color.”
To view more of William’s work, please go to her website
at www.sharonlynnwilliams.com. •

Finalist -

(Award certificate)

JERRY MARKHAM,
Vernon, BC
‘Return of Spring’, Oil, 30 x 36”

T
Finalist - (Award certificate)
DOUG SWINTON, Calgary, AB
‘Oasis’, Oil, 20 x 24”

O

asis was painted on location just south of Calgary. Delicate changes in greens can be a pain in the rear but the light stayed constant
long enough for this painting to fall together, says Doug Swinton.
“Canada couldn’t be a better place to
live. But for me as an artist, the close
proximity of the prairies, foothills and
mountains of Alberta makes my home
province a never-ending dream. I’ve
been lucky, and have painted in many
countries, but to me there is still nothing more beautiful than a cold beer
and a hot Calgary summer sunset.
Slathering thick viscid paint on a
freshly unwrapped canvas is sensual
and venereal. I never really intended
to make art a career - it just keeps
happening. Maybe it’s living in the
foothills of the Rocky Mountains and
being surrounded the spectacular
landscape. Maybe it’s that my Mom
was always in the kitchen painting
wicker baskets of bright fruit with
Chianti wine bottles, or maybe it was
all the doodles and drawings that
adorned each and every page of my
math book, but somehow, art has now
become my career.
To see more of Swinton’s work, go to
www.dougswinton.com. •

his is a scene from Golden, BC. I have
painted here a few times and I really
enjoy painting this area. I was trying to
capture the feeling that I had of the warmth
of the sun and cool breeze of spring, the
return of birds, and cattle grazing on the new
spring grass.”
Jerry Markham’s paintings are collected
worldwide. His work has been featured in
numerous publications including Southwest
Art, American Art Collector, International
Artist, The Artist’s Magazine, and Canadian
Brushstroke Magazine.
He is known primarily as a landscape and
plein air painter, but enjoys painting anything that captures his interest. He believes
painting from life is very important in order to
capture and represent the true essence of a
subject.
To visit Markham’s website, please go to
www.jerrymarkham.com for more information. •
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Finalist

(Award certificate)
BRENT LAYCOCK,
Calgary, AB

‘Vimy From The Bertha Trail’,
Acrylic, 36 x 36”

T

he Bertha Trail in Waterton Lakes
National Park follows the west side of
Upper Waterton Lake and offers spectacular views of the mountains along the
lake. In this composition, the distant mountain, Vimy Ridge, shines in warm light while
the foliage and flowers along the trail lie in
subdued shadow. It all becomes an intriguing study in color, light and shadow.”
Brent Laycock, (MFA Brigham Young
University, Utah), established a family and
his studio career in Calgary, Alberta, where
the rich variety of Alberta scenery inspired
his impressionistic landscape paintings in
watercolor and acrylic. These have been
exhibited in many solo and group shows
across Canada, the USA, Europe, Japan
and Mexico.
Laycock is a member of the RCA, ASA,
CSPWC, and SCA. He has received numerous awards for watercolor and acrylic paintings, including the Alberta Centennial Medal

in 2006. His work has been presented to HRH Queen Elizabeth II, and
to Queen Margrethe of Denmark
and is included in private, corporate
and public collections, books and on
two postage stamps.

Finalist (Award certificate)

LYNNE SCHUMACHER, Brampton, ON

His recent book, Waterton: Brush
& Pen, features paintings by Laycock along with essays by writer,
Fred Stenson.
Go to www.brentlaycock.com to
view more of Laycock’s works.

‘An Early Spring’, Oil, 24 x 30”
This painting captures
an April late afternoon
view of the Ontario Bruce
Trail, just north of the
village of Terra Cotta.
“My paintings aim to
document my thoughts
and try to express my
vision, pulling the viewer
into another world,”
Schumacher says.
She studied art at
Central Technical
School under Doris
McCarthy. To see her
website, go to www.
schumachergalleries.
com.
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Finalist (Award certificate)

JUDY SCHAFERS, Sturgeon County, AB
‘Winter’s Last Blast’, Acrylic, 32 x 15”

P

ainting mainly with acrylics in a realistic style, my work is often described as having a mysterious, magical, atmospheric quality.
Clients comment on how they are attracted by my ability to capture
light and the feeling of ‘being there’ especially in reference to in my traditional landscape paintings.
Over the years, I have mainly shown my work in the Greater Edmonton,
AB area in artist-run group exhibits. More recently, my accomplishments
include solo and small group exhibits in Profiles Public Gallery, and The
Studio Gallery in St. Albert, Alberta, the Spruce Grove Gallery in Spruce
Grove, Alberta as well as hosting annual open studio weekends in my own
Prairie Sky studio.
Raised in the Northern Alberta countryside, and still a rural resident, my
fascination with plant life, landscapes and gardens has enticed me since
I was a young girl. Basically self taught, I have spent countless hours
studying nature and began to learn to paint by analyzing photographs. It
was this long, solitary process that helped to achieve a recognizable style
in my work.”
Judy Schafer’s website address is: www.judyleilaschafers.com.

Finalist (Award certificate)

ENDA BARDELL, Vancouver, BC
‘Lean on Me’, Watercolor, 10 x 14”

T

his watercolor painting from Lynn Canyon, North Vancouver is from a reference photo taken on one of my
early morning plein air painting excursions.
As I crossed the suspension bridge, I noticed the mist rising
from the roaring river below, embracing the trees. All the trees
stood straight up, crowding together as if searching for light,
except for one, which appeared to need the support of another, hence the title ‘Lean on Me,’ which is the support the other
tree appeared willing to offer,” says Bardell.
“From my birthplace in Estonia, via Sweden to Canada, my
inquisitiveness has taken me through many aspects of life,
travel and stimulating careers. In art, I have explored representational work in oil, watercolor, and acrylic; most recently
returning to hard-edge metaphysical abstracts in acrylics.
Searching for new concepts is an ongoing pursuit. Two of
my early abstracts in the “Estonian Art in Exile” exhibition at
KUMU National Art Museum of Estonia, in Tallinn, have the
honor of remaining in their permanent historical collection.”
Visit the artist’s website at www.endabardell.com.
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Finalist

Receives award
certificate:
BRIAN LASAGA,
St. George’s, NL
‘Beach Bones’,
Acrylic, 18 x 27”

I

make many trips in my kayak
to a local island called Sandy
Point. It has been declared
a bird sanctuary by the Nature
Conservancy of Canada. I hike
most of the beach on the front
and backside, and there is
always something interesting to see no
matter where you look. The back of this
island is a cemetery of driftwood that
stretches for nearly the whole length of
the beach, and because of such raw,
twisted and interesting shapes, this
acrylic painting was created. I love nature’s abstract forms that still translate
to such a powerful realism.”

Finalist

Brian LaSaga was born in
St.Teresa’s, NF in 1955. He moved
to St.George’s, NF in 1965. Brian’s
journey as an artist began when he
was very young. He has always been
a very visual person and with no
formal training, art is more instinctual,
full of discovery and experimentation
which has continued with him today.
LaSaga has always remained faithful

to his subjects, and his imagery. He
paints primarily on masonite panel,
and prefers acrylics because they
dry faster, and this allows him to layer
rather quickly.
His subjects often include rural settings, weathered textures, landscapes
and seascapes.
For more information about the artist,
go to www.brianlasagarealism.com.

(Award certificate)

CARLO COSENTINO, ILE BIZARD, QC

‘Montreal landscape from Mount Royal
Observatory’, Oil, 24 x 30”

I

was asked to produce another scene of
Montreal city center as seen from the
Mount Royal from a collector who was
disappointed to have missed my solo exhibit
ending Nov. 2010.
The challenge was to find another interesting angle under a different light. Needless to
say, drawing the scene is a puzzle in itself.
I proposed two different alternatives to the
client. Keeping the painting style fresh and
loose is essential in a detail painting such as
this one. Quebec city is next on my list.”
Cosentino has been painting and sculpting
since 1979. His work has earned him many
national and international awards and he
has written articles for magazines such as
International Artist and has been the subject
of televised interviews in Quebec. He is a
member of the Portrait Society of Canada
and the Institute of Figurative Arts. His website address is www.carlocosentino.com. •
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CALL
FOR
ENTRIES
We want to show off
Canada’s artists,
and our competitions
help us do that!
Be sure to enter your
artwork in our
competitions —
not only do you have a
chance to

WIN
$1000
CDN

All About Light
Competition No.
Subject			

All About Light —

				
				

Artists’
favorite subjects showing the results of light
(or lack of it

Medium			
				

Two dimensional drawing
or painting medium

Entry Fee		

$20 each *

Entry Deadline

Aug. 30/2011

				

				

plus an award certificate,
but we also get a
chance to see your work
and we just may
feature YOU
in an upcoming issue of
Canadian Brushstroke
Magazine.

10

(You can enter as many works as you would like)

*Winners and finalists will be featured
in the Sept/Oct issue of
Canadian Brushstroke Magazine

*We regret that after almost five years without an increase in the entry fee, our
increasing production costs have forced our entry fee to rise to $20.

RULES - HOW TO ENTER

DIGITAL FILES ONLY
Enter with high res digital file only on CD only. Do not send digital
images via email to our offices - they
will be automatically disqualified. You
must print off the entry form on next
page, complete it, and send it along
with your CD and method of payment.
If you have more entries than
the space allotted, please print
another form and fill it out completely.

All CDs must be labeled with the
artist’s name, the number of entries
on the CD, each of their titles and
this issue’s Competition Number. All
files on the CD must be labeled as
follows: lastname/firstname/Entry No.
Example: John Smith’s Entry No. 2
would be labeled smithjohn2.
ELIGIBILITY
This competition is open to any artist
with residency in Canada. All work

must be original, not copied from any
other artist’s work, photographer’s
work or published work of any kind,
and must have been completed in
the last two years. The work can not
have won previous awards or any
distinction of any kind. No works created
under supervision are eligible.
We reserve the right to refuse any
entry, or ask for source material at
our discretion.
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RULES - HOW TO ENTER (cont’d)

ENTRY FEE/DEADLINE
The DEADLINE for Canadian
Brushstroke Magazine to RECEIVE
entries is Aug. 30/11. You cannot
courier material to our box number, so
be sure to send it in plenty of time
(Address is on submission form
below). The fee per entry is $15 CDN,
which can be paid by VISA, cheque or
money order. The fee MUST be included
with the CD and entry form submission.
The entry fee is not refundable.
COMPETITION JUDGES
The competition entries will be chosen

by Canadian Brushstroke Magazine,
and/or qualified judges of our choosing.
PERMISSION TO PUBLISH
Signing and submission of the entry
form, digital files and payment will
constitute permission for Canadian
Brushstroke Magazine to publish
your artwork(s), your name and information in our magazine, which is
released on the internet, and copies
archived on our website on the internet
for as long as the publisher
wishes to keep the archived editions
on the site. Submission of the entry

Entry 1

E
N
T
R
Y
F
O
R
M

also constitutes the entrant’s acceptance
of all competition rules. The
winner and finalists will be notified by
e-mail, and their work will be published
in the specified edition of the magazine.
The judges’ decisions are final.
Grand Prize winners may not enter the
competition for a full two years after
winning. Finalists may re-enter.
Canadian Brushstroke Magazine
does not accept any liability for
color variations that may occur as a
result of different computer screens.
The artists will be properly credited.

Entry 2

Entry 3

Title:

Title:

Title:

Medium:

Medium:

Medium:

Size: (HxW)

Size: (HxW)

Size: (HxW)

I enclose my cheque or money order for the total fee of $20 Canadian PER ENTRY
OR, please charge the total sum to my VISA: _____________________________________
EXPIRY DATE:_______________________Signature________________________________

*Please BE SURE to include a paragraph about yourself and another about each
painting for us to use in the event we publish your painting(s).
I solemnly declare that all the works listed on this entry
form are my own original artworks and I own the copyright
to the work and to all source material used in creating this
artwork. I understand the entry, including the form and CD,
will not be returned, and I understand the entry fee is nonrefundable. I have thoroughly read and agree to all competition
rules, and I understand I am granting the rights to

publish my name, the artworks listed and information in an
upcoming issue of Canadian Brushstroke Magazine and
that the issue will be archived for an undetermined amount
of time on Canadian Brushstroke Magazine’s website:
www.brushstrokemagazine.com.
**If you wish to receive confirmation that we have received
your entry, enclose a self-addressed STAMPED postcard.

Name (PRINT CLEARLY)

Phone Number (include area code)

Street Address

Email

City/Province
Postal Code

Website

SIGNATURE

Please mail this form and the properly labeled CD (see Rules - How to Enter) with properly labeled files to:
Canadian Brushstroke Magazine, Box 3449, Leduc, AB, T9E 6M2
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Johnson
Gallery
Tracey Mardon
7711 - 85 St., Edmonton, AB
• 780-465-6171
• www.johnsongallery.ca

Johnson
Gallery

Cindy Revell

7711 - 85 St., Edmonton, AB
• 780-465-6171
• www.johnsongallery.ca

Susan Abma
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classifieds
ARTIST PROJECTS

FALLEN HEROES

Sign up for the Project Heroes™ newsletter and get
regular updates on the progress of the upcoming
exhibition of the portraits of fallen Canadian soldiers.
(See ad on Page 3). To sign up, email your name and
info, including email address, to info@projectheroes.
ca. Website: www.projectheroes.ca .
MARKETING/PROMOTION

ARTIST WEBSITES

Have a professional art website set up for you and save
money. No monthly payments. Easily change photos and
information yourself. Visit www.artistswebsites.net for details.

WORKSHOPS/RETREATS

PLEIN AIR IN ARIZONA

Winter Plein Air Painting Workshops in Sedona,
Arizona, with Michael Chesley Johnson MPAC.
Workshops for all levels and all media. For details, visit www.PaintSedona.com.

PLEIN AIR WORKSHOP
IN ROCKIES/TUSCANY

Follow in the footsteps of master painters, such as
John Singer Sargent, Carl Runguis and J.E.H. MacDonald, by painting at Bow Lake, Lake O’Hara and
Moraine Lake. July 2011 with Jerry Markham. Also,
book now for your spot in the 5-day Tuscany Plein Air
Excursion. Visit www.jerrymarkham.com for more
information.

ART GALLERY OF AB

Roll up your sleeves and explore art-making with fun dropin classes at the AGA. Themes vary from week to week so
you can pick and choose your classes. http://www.youraga.
ca/education/adults/open-studio-adult-drop-in-workshops.

THE WAG

The Winnipeg Art Gallery has a host of programs including Art for Lunch, Tours, Family Sundays and more. To
find out more about the WAG, go to http://wag.ca/learn/
programs .

TO BOOK YOUR CLASSIFIED...

www.WestshoreArtistPanels.com
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To book your classified ad, send your ad information
to: sales@brushstrokemagazine.com . Categories can
include but are not limited to: Artist Projects, Artist
Studios, Art Supplies, Call for Entries, Gallery Listing,
Gallery Shows, Marketing/Promotion Services, Workshops/Retreats, For Sale, Wanted, etc.
Classifieds are $25 for 25 words and .50 for each
additional word. To include an image will be $25
extra. You will be contacted to confirm the ad and to
arrange payment.

Johnson
Gallery
Tracey Mardon
7711 - 85 St., Edmonton, AB
• 780-465-6171
• www.johnsongallery.ca

Johnson Gallery

Tracey Mardon

7711 - 85 St., Edmonton, AB • 780-465-6171
• www.johnsongallery.ca

Cindy Revell

Susan Abma
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Artists speak out
about Canadian art issues
Canadian Brushstroke
Magazine
asked these
Canadian Artists
to answer a series of
questions about
challenges facing artists
in Canada today.
DORIS CHAREST
www.dorischarest.com

JOHANNES VLOOTHUIS
http://improvemypaintings.com

Along with their responses
to the questions on the next
several pages are examples of
the work of these artists.
To learn more about these
artists, you can visit their
websites, found under each of
their photos on this page.

BERNARD POULIN
www.poulinstudios.com

JEAN MILLER HARDING
www.millerharding.com

JUAN CARLOS MARTINEZ
www.juanmartinez.com

BILLY-JACK MILLIGAN
www.billyjacksfineart.com
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DOUG PURDON
www.dougpurdon-artist.com

Q: What is one (or some) of the
biggest issues (challenges) facing
artists in Canada, and why?

Responses:

DORIS CHAREST: Getting recognition and
support from our fellow Canadians. People
are buying cheap work from China, eastern
Europe or even India, but are not supporting
local artists.
JEAN MILLER HARDING: Selling their
product is the number one issue or challenge
facing all professional visual artists wherever they are located. In Canada we have a
smaller population and therefore a smaller
collectors’ base and we don’t have a wellformed culture of collecting that is widely and
intensely promoted by the Canadian media.
Having said that, the media is making very
successful forays into showcasing the visual
arts (as well as other artistic endeavours)
such as the presentations of the Bravo TV
station. It is certainly an area of growth to be
tapped.
JUAN CARLOS MARTINEZ: The challenges
today, artistically, are as they always have
been: reaching for and finding your own voice.
But, as regards market and competition, these
issues are increasingly challenging because
the market is not necessarily growing and, if
it is, it may not be growing in your direction.
Plus, competition is more and more developed on account of technological and communication advances.
BILLY-JACK MILLIGAN: I believe the economy has slowed greatly in Canada and people
aren’t buying art as often as years previous.
In conversation with artists it is a consistent
feeling that the print market has changed from
earlier years making it even more challenging for an artist to make a living. Many artists
have to work a full time job in addition to their
art career. This poses a challenge of finding
time being able to create more pieces and
balancing family life.
BERNARD POULIN: A - Old age - and no
studio space in retirement homes for those
who need full-time or even partial care. Artists (at this stage and despite many years of
professional life) are still perceived as

DORIS CHAREST: AMOUR III, MIXED MEDIA, 8 x 8”
hobbyists and : “They should be able to do whatever it is they do in their
allotted rooms’, in other words, they shouldn’t ask for more space than
others.
B - Lack of interest for the arts as a whole by contemporary governments. Art is not seen as a necessary creative element of humanity but
rather as something that is taken on out of boredom during their “free
time.” God forbid that there should be those who do this full time!
C - Despite the fact that the combined arts in any and all communities
give back tremendously in both cultural and economic value to their
environment, they continue to be perceived as frivolous pastimes, if not
costly waste.
D - Art, artwork, creativity and artistry are generally perceived as being
part of the ‘entertainment’ industry. As such, their worth is not based on
excellence or how they affect thinking and communal creativity but rather
on how much money they produce for those who manufacture art-related
products or run art-related venues.
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CONT’D:
What is one (or some) of the
biggest issues (challenges) facing
artists in Canada, and why?
DOUGLAS PURDON: As a nation Canada isn’t really all
that into art. The art knowledge of the average Canadian
stops with the Group of Seven and the current educational
programs fail to instill an interest and love for art in students.
JOHANNES VLOOTHUIS: The challenge is for traditional
artists. There are very few galleries that handle traditional
art. So many of the professionals resort to giving classes.

Q: Are Canadian
artists at a
disadvantage (or an
advantage) on the
world market, and
why do you think so?
DORIS CHAREST: This is an international world and
you are only as good as your internet or social media
presence on the world market. We have to get out there
and make ourselves known.
JEAN MILLER HARDING: As with all ‘things,’ including
the visual arts, there has been an evolution of our market place due to globalization via the internet. There are
no borders now for a professional artist. Clients ‘google’
and seek out the best and the most suitable to their
needs or tastes from around the world, they no longer
search just in their own backyard. Our individual talent
propels us onto the international stage, not our nationality.
JUAN CARLOS MARTINEZ: Not necessarily, although
it may be a reflection of whatever the global perspective
toward Canada "writ large" is at the time.
BILLY-JACK MILLIGAN: Canada has some of the most
amazing, talented artists I have ever seen. Canada is
also home to some of the most beautiful landscapes and
wildlife that the world has to offer. But it seems you need
to go outside the Canadian border to Europe or America
to get the recognition needed to be successful.

JEAN MILLER HARDING: GEORGIA, OIL,36 x 24”
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BERNARD POULIN: Canadian artists are NOT at a
disadvantage anywhere unless this is how they perceive
themselves to be. Creativity must be applied to the business side of art with as much, if not more, gusto than
is applied to the creation aspect of their world. Another
element of this potentially problematic scenario is that
visual artists today seem too full of themselves - more
interested in explaining the ‘genius’ of their artwork than
having it explain itself. Lastly, visual artists today fail to
recognize that the moment they carry their artwork out
of the studio, they no longer have a personal, unique
thought, emotion, concept or creative wonder but rather
a ‘product’ which is now ‘in’ the world - being put up for
all to see and wonder at and possibly consider buying.
Inside a studio, a creative person may be an artist - and
artwork artistic.
			
Cont’d

Q: Is government
supportive enough
of Canadian
artists? Why or
why not?
DORIS CHAREST: Considering our recent funding
cuts to the arts, I cannot agree that the government
is supportive.
JEAN MILLER HARDING: Some forms of artistic
expression do need some ongoing government
support, eg. ballet, theatre. The government has
supported visual artists in providing education,
bricks and mortar etc. Our tuitions do not cover the
whole cost of our educations. There are museums
and art galleries that are government supported and
they are great learning institutions to encourage appreciation in the visual arts. Do I believe in ongoing
bursaries and grants for the professional artist, or
would-be artist? No. I have seen too many cases
where someone is in love with the idea of being an
artist and having the artist’s life without the hard
work and struggle that one must endure for their
passion, so they have applied to the government for
a grant to support their dream with little substance
or talent. The government has better things to
spend their money on like health, research and care
of the elderly etc.

CONT’D: Are Canadian artists at a
disadvantage (or an advantage) on the
world market, and why do you think so?
BERNARD POULIN CONT’D: Outside the studio, he or she is
a promoter, an agent, a representative and/or a seller of an idea
or of an object called a painting, a video, a sculpture, etc. Outside
the studio, the only thing a consumer sees is a ‘manufacturer’
with his/her product - not an artist - not a statement - but a vendor
and an object being presented for evaluation. It is only time and
history which will deem our ‘products’ to be ‘Art’… or not.
DOUGLAS PURDON: I think we are at a disadvantage in the
world art market, for while we are geographically large, our cultural footprint is small. The world art scene is driven by Europe and
the US with China, as in other things, now catching up quickly.
JOHANNES VLOOTHUIS: I believe they are because many
people buy cheap paintings done by serial painters in countries
such as China. These are easy to buy in stores like Walmart. I
also believe many artists price themselves out of the market.

JUAN CARLOS MARTINEZ: I am not aware of
what the government is doing or not doing regarding Canadian artists. Mr. Harper hasn't tried to
contact me yet, so far as I know. For the most part,
governments should stay out of the arts other than
perhaps through innovative taxation policies. That
is, as an example, they might lessen the tax burden
on artists who are vying in the field as a career. I'd
rather the government not provide grants or encourage artists to do one kind of art or another, but
instead, it could better encourage the artist to make
his or her own choices by making it a wee bit easier
financially in what is already a singularly uncertain
field, financially.
BILLY-JACK MILLIGAN: I believe they have some
good grants available to help an artist for some of
the costs involved.
Cont’d
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JUAN CARLOS MARTINEZ: ROBIN, OIL, 18 x 12”

CONT’D:
Is government
supportive enough
of Canadian
artists? Why or
why not?
BILLY-JACK MILLIGAN
CONT’D: Traveling cost,
marketing costs, framing with
a good quality frame, exhibition fees and gallery commission fees can break an artist
or simply he cannot afford to
do the marketing and shows
necessary to launch a career.
BILLY-JACK MILLIGAN: CYPRESS SKIES, ACRYLIC, 32 x 48”
Even with the grants available
it doesn’t support the artist to
support them financially for living costs and costs associthe creative soul and throbbing heartbeat of the nation. The
ated with the business. You can be the most amazing artist
arts are always too far from what is considered, by the powbut if people don’t know who you are you will have a hard
ers that be, to be ‘acceptable” ‘This is not a new phenomena.
time making a living. Unfortunately some of the challenges
There is no more a negative reaction than most governare the number of people able to receive grants simply
ments since the beginning of time. Art and all that it entails
because of the number of funding dollars. Also the criteria
has always been and will always be the most frightening
is mainly for artists who have been to school for art. If an
aspect of the human spirit - where authorities are concerned.
artist is working full time outside the art world wants to
It is uncontrollable. And that frightens those in the chairs of
pursue an art career they are at a disadvantage in accessauthority. It goads on individuals to think for themselves - and
ing these funds.
where governments are concerned… that is dangerous.
BERNARD POULIN: They, at one time, were relatively
supportive of ‘art.’ They are not at present because the arts
are considered a frill - something useful when you have
‘nothing to do’ - a hobby for stay-at-home wives (read:
scrap-booking and stencilling are equal to all other creative
pursuits). In essence, governments are not there to support ‘artists’ anymore than they should be there to support
plumbers. If anything, their backing should be for the universality of the concept of the arts - as an integral part of

Q: Do Canadian
artists’ works have to
cross borders to gain
recognition and gain
value, or can that be
done in this country?
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DOUGLAS PURDON: Probably not but if past experience
means anything even when they do become involved it is
usually in ways that support and favor groups or artists that
they consider ‘cutting edge’ without any regard for artists
who don’t fit into the criteria set by the bureaucrats.
JOHANNES VLOOTHUIS: No, quite the contrary. Art has
even been pulled out of some school systems last time I
heard. In Europe they take children to museums.

DORIS CHAREST: I am undecided on this topic.
JEAN MILLER HARDING: The internet opened
the borders. Twenty years ago, Canadian artists
had to go south to the USA or to Europe to be able
to find success back home in Canada. I, for one,
illustrated magazine covers in New York City in
the ‘80s before anyone in Canada would even look
at my work. Not so now. The market place is wide
open, but Canadians are now competing globally
and the competition is fierce. Regardless what the
artist’s nationality is, he/she has to strive to be the
very best in their field.

CONT’D: Do Canadian artists’ works
have to cross borders to gain recognition and gain value,
or can that be done in this country?
JUAN CARLOS
MARTINEZ:
The answer to that
is both yes and no.
It probably also depends on where you
are, but to some degree it is the same
kind of thing that
happens in many
walks of life.
It stems from a certain cultural inferiority complex that can
often, unfortunately,
be part of the Canadian zeitgeist.
BILLY-JACK
MILLIGAN:
I am new to the art
world and am just
getting involved with
Canadian organizations such as Artists
BERNARD POULIN, HEADING HOME (SPIRIT OF BERMUDA), ALKYD OILS, 24 x 36”
for Conservation,
and The Canadian
Society of Artists.
Some of the organizations such as Artists for Conservation takes an artist’s
This and more can be said for all of the Hollywood stars
work across the borders and around the world via internet.
who have come from Canada - comedians of great renown,
I fully believe that you need to cross borders to gain recogactors and actresses of great excellence, poets, authors
nition and value.
sculptors and painters. They have become bigger because
The world has become so small. With the internet, collecthey dared leave the comfort and safety of their own refrigtors are able to search the world for art and follow artists
erator door exhibitions. We get recognition at home after
with ease. It has become much easier for artists to search
we have dared face the larger demands and perspectives
out and apply to top exhibitions via internet.
of our smaller neighborhoods. This is the way of the world Those artists whose CV reflects their work being recognot of Canada.
nized around the world have a much greater advantage.
Unfortunately again at a huge cost to the artists for shipDOUGLAS PURDON: Yes I believe they do have to cross
ping, hindering the artist from applying to these opportuniborders. We are now seeing the Group of Seven starting to
ties.
be sold and recognized internationally, but that has taken
90 years.
BERNARD POULIN: Yes, Canadian artwork should go beEvery country has their own local school of artists but they
yond our borders. And why not? If we take Celine Dion as
are usually only known within the borders of their native
an analogy - She could always be a Québec artist - as long
land. Outside of Scotland, who has heard of the Glasgow
as she stayed at home. But she became a universal artist
Boys?
by spreading her wings and singing to the world. That may
make some angry because she now is no longer ‘theirs’ but JOHANNES VLOOTHUIS: It can be done in this country. I
rather the world’s. But by not being afraid to go out beyond
still don't understand why there are many Canadian homes
her safe haven, she became a world phenomena.
but little traditional art being sold.
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Q: Who is your favorite living artist
and why?
DORIS CHAREST: I love the work of Joe Fafard (www.
joefafard.com). He is a Canadian success story and a
down-to-earth kind of person as well. He got to where he is
by hard work and commitment to his work.
JEAN MILLER HARDING: I really don’t have one favorite.
I love gallery hopping and going to the fairs around Toronto
and reveling in the myriad of artistic expressions presented
today. We have so many talented and successful professional artists in Canada.
JUAN CARLOS MARTINEZ: I tend not to favor artists
per se, but rather, art. I suppose there are many artists in
Canada whose work I would like very much if I saw it, but
that I haven't yet encountered it.
BILLY-JACK MILLIGAN: Robert Bateman (www.robertbateman.ca). My Mom gave me my first Robert Bateman
book at age 15. I was amazed that these paintings had
such mood, creativity and realism. What intrigued me the
most is when you look closely it is very impressionistic.

send it in and wait for a reply - I could have completed at
least three new paintings and gained more notoriety than if
I had patiently become a nail-biting wannabe. I also have
stayed away from most art organizations or associations
as too many of them consider grant-writing skills as tantamount to creating a Michelangelo Pieta - and that I consider
totally objectionable. I only belong to associations which
promote self-sufficiency - even if that means encouraging
members to work in other fields in order to feed and house
themselves.
DOUGLAS PURDON: Ron Bolt (www.lochgallery.com/
component/option,com_art/action,artist/id,109/Itemid,30/).
Ron has chosen throughout his career to work in the realist style. Through perseverance and the excellence of his
work he is now recognized not only in Canada but in other
countries as well.
JOHANNES VLOOTHUIS: I can't put my finger on that
one. But I can with American artists. Interesting now that
you brought this up, I can't think of one outstanding landscape artist.

BERNARD POULIN:I am my own favorite
painter, because, despite a lack of proper
visual art schooling
(there wasn’t any, no
apprenticeship and no
one to mentor me), I
have not only survived
in the visual arts, I
have thrived for 44
years. As a painter and
author of 10 books, I
am more well known
outside my country
than in. That in itself
is a riot!, and a clue
to why visual artists
should step out of
their own backyards in
order to survive. I also
have never received
an individual arts grant
and am most proud
of that fact. (When I
needed money, I went
out and got a job).
In essence, once I
realised it would take
me longer to fill out
a grant request form,
DOUGLAS PURDON: WHERE MIGHTY WAVES AND GRANDEUR SWEEP., OIL, 16 x 20”
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Q: Please share some of the successful
ways that you promote your work in
Canada or out of the country.
DORIS CHAREST: I have been successful in promotion of
my work through the Alberta Society of Artists. They have a lot
of shows, all of which are juried, and then they tour the work
around the province. I have been part of many of these shows.
JEAN MILLER HARDING: I’m going to combine the last
two questions. When I meet a potential client (or anyone)
they immediately ask and judge my work before even seeing it by asking ‘do I have a website? ‘ and ‘which gallery
am I in?’ Affirmation to either or both questions gives the artist’s work validity. Probably my website has been the most
successful form of promotion, but I have never sold one
piece of art directly from my website. It is just a very useful
promotional tool. To be useful, the artist has to find ways of
directing traffic there. That is the key to success, but driving traffic takes the most amount of time and effort when
marketing. And after the artist has showcased the work and
enticed the client to seek out the original, the website must
direct the potential clientele where to find your work. It is
important that one’s website is set up with lots of links and
key words for search engines to pick up – this makes it easy
for potential clients. I have branded myself and have been
helped to make a successful career with the help of many
other art-related professionals such as my gallery owners, independent
art consultants who send
me portrait commissions,
and independent curators
who produce invitational
shows. With all of these
outlets, I try to produce
personalized brochures
and cards to direct more
traffic to my website and
hence to aid sales for
those that support me. It
is very much a collaborative affair of people, the
net and advertising.
JUAN CARLOS
MARTINEZ: As I consider myself to still be in
the earlier stages of my
career (later part of the
early stage, I suppose)
I haven't yet found what
works or doesn't work.
Also, being involved as

much as I am in teaching makes the art promotion side of
things a little hit and miss on account of a difficulty in sustaining momentum. That said, I've mostly been using the
Internet, website, social media, as well as entering competitions whenever possible. Having written a successful series
of articles in an major art magazine was very helpful to me
in the past, but as that was more than five years ago, it has
definitely lost momentum. It is a "what have you done for
me lately" kind of world.
BERNARD POULIN: From the beginning I searched out
the best art exhibitions and competitions world-wide. To
them I submitted my work. Later, (with the introduction of
the net) I stopped. There were too many requests from too
many organizations which, through an increasingly facile
internet presence, claimed a world importance which more
often than not never measured up to the hype. In the first
20 years, I made use of galleries to sell paintings but was
never happy with the results. I was simply one of a bunch.
If I sold, my work would hang in the gallery. If I didn’t, I was
relegated to basement storage units.
Cont’d

JOHANNES VLOOTHUIS: BOW FALLS (BANFF, AB), OIL
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Q: Is the internet becoming
more important to promoting
your art, remaining the same, or
do you find it’s effective at all?

Cont’d: Please
share some of the
successful ways
that you promote
your work ...
BERNARD POULIN CONT’D:
With that much time wasted on
getting others to “sell me”and
(with later times) seeing website
based international exhibitions
as nothing more than dead-end
streets, I changed tack. I knew
the times were a-changin’. Galleries were no longer the only
sales venues available to visual
artists - To survive, I had to think
things through. I began therefore
to create my own exhibitions and
display areas - to control what
was put out and what was seen
by the public. With increasing
recognition and trust of clients,
I was eventually able to get
patrons to pay for full exhibitions
- sight unseen - where I would
control everything from the ideas
to the finished artwork and even
the exhibition space. (I’m still
controlling the dissemination
and style of presentation of my
artworks to this day.) My international work is promoted through
my writings and rare workshops
and by the artwork presented
and sold on my site and through
personally selected agents. I pay
commissions that I set - not the
other way around.
DOUGLAS PURDON: I have
found that through my website
and by exhibiting my work in
other countries it has benefited
me both here and abroad.
JOHANNES VLOOTHUIS:
Emails do not work. The best
way to promote I feel is to print
a booklet and mail it to galleries. That way they have to see
the content because it is in their
hands. But most importantly
if you can mail out a booklet
to those galleries every three
months somewhat like the Artist
Advocate magazine.

DORIS CHAREST: My website is better advertisement than my business card. If I had
more time, I would promote my work more on the internet.
JUAN CARLOS MARTINEZ: More important. Even as recently as seven years ago,
some galleries were barely online and some competitions were still insisting on slides
rather than digital imagery. It seems that not only has this dinosaur method finally
ended, but ever more avenues for artists keep popping up online that it is hard to keep
track. For example, virtual galleries and auction houses are now offering new modalities for artists to promote themselves. Perhaps it is something like the reverse of "The
Long Tail" for art (referring to the concept of niche marketing as outlined in the book,
The Long Tail, by Chris Anderson. As the subtitle says, "the future of business is selling less of more" but for the artist it might be using the Internet to sell more of less.)
BILLY-JACK MILLIGAN: I believe the internet is essential in promoting art and is
becoming more essential as time passes. However, I feel it is still just a tool to be used
in marketing, updating your newest pieces to collectors and applying to exhibitions
either Government-run or private societies that in turn promote your work around the
world via internet. It gives collectors a preview from their home and an opportunity to
research the artist before they get to see the original at the exhibition. A photo of your
piece on the internet will never compare to the feeling an original gives the viewer. But
together it only raises the profile of the artist and his work
BERNARD POULIN: - An internet presence is very important. But since every Tom,
Dick and Harriet is an artist today, it is difficult to find websites of visual artists worthy
of a viewer’s time and attention. Creating and running a website is serious business. It
must attract visitors, hold them and bring them back for more. My website is a promotional tool, an unveiling space, an advertising and event tool and a selling place. I
review it constantly, update it when required and every two or three years change the
whole display look - keeping in mind that it is a display space and the artwork must
be what stands out - not multi-coloured fonts and ‘dancing froggies and teddy-bears’.
I launch a “virtual exhibition” at the same time that I open a physical exhibition. That
way, all of my clients, friends and family from around the world can participate in all of
my exhibitions at the same exact time as those physically present at a show.
DOUGLAS PURDON: The internet is essential to giving me a place on the world
stage. I get a lot of hits and interest in my work. Whether that translates into sales of
my work at some point I don’t know. It is nice however when you meet someone and
they ask you about your work you can point them to your site so they can see it. I
have had a website for ten years and have only sold one painting through it. But that
painting was purchased by a gallery that handled my work until they closed a couple of
years ago.
JOHANNES VLOOTHUIS: I feel that here in Canada we need a major website that
would host artists artwork that does not charge a fee for showing their work but will get
a commission on sales just like a normal gallery. The artwork should be of good quality
and this should be run by an artist who can discern that. I believe you could do that
as a side business but you would need the emails of galleries. But most importantly if
you can mail out a booklet to those galleries every three months somewhat like Artist
Advocate magazine. •
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MARKHAM ON MARKETING

To BLOG… or
not to BLOG?

A

blog (short for weblog) is a personal online journal that is frequently updated and intended for
general public consumption. Basically, it’s sharing
with the public what you have been working on, how
you feel about it, and anything else you would like to
share.
If you have heard that you should be blogging but
aren’t sure why or if you should, here are the positives
and negatives to blogging as an artist, and you can
decide what is best for you.
BENEFITS OF BLOGGING:
• Creates a personal connection with people who
are interested in your work. They learn more about
who you are and your creative process. This could
potentially create more sales, as people enjoy having
a personal connection and understanding the creative
process behind a piece of art.
• Gives you favor in search engines because it
creates a lot of additional words that search engines
can pick up on.
• It can help you become more open about speaking
about yourself and your art, and it can be a record of
your career for yourself and others to look back on.
DOWNSIDE OF BLOGGING:
• The biggest thing is it can take a lot of time. You
should be posting to a blog a minimum of once a week
so depending on how much time you spend it can take
away from valuable studio time.
• Sometimes an artist’s process is personal and
shouldn’t be shared until you are happy with the work.
What you post should represent your best work and not
necessarily everything you do.
Some people are all about utilizing blogs, Twitter,
and Facebook, which provide an additional marketing
component to maintaining a website and email
newsletter if you have the time to use them. There are
many successful artists who don’t utilize those tools.
You are the best judge of how much time you have
and where your time is best spent. If you find it difficult
to set aside enough studio time you may decide your
priorities are to spend your time in the studio and in
keeping your website up to date. •
Leah Markham provides
marketing and business
services for artists.
Visit her website at
www.artistswebsites.net .

the last word...

If you would like one of your paintings
critiqued in a future issue of Canadian
Brushstroke Magazine, please send a high
resolution file to:
info@brushstrokemagazine.com
Please indicate in your email that it is for
critique and that you give your permission
for Canadian Brushstroke Magazine to publish it and your name, and archive it on our
website. Please include your full name, the
title of the image, the size and medium. Because we cannot anticipate the volume of
potential critique paintings we will receive,
we cannot guarantee when, or if, paintings
will be chosen to include in the magazine.
We thank you for your submissions and
sincerely appreciate your interest in being
included.

Canadian Brushstroke
Magazine benefits the
Canadian Art Industry
nationwide by providing:
• 6 Annual issues. The magazine’s PDF format offers
readers a traditional-style
magazine format online, resulting
in readership cover-to-cover, difficult to achieve in a usual website
format.
• Tracked readership, because we
require subscription
information.
• Free subscriptions to more than
14,000 subscribers
(many forward it to their own
mailing list resulting in increased
readership.)

• Each issue features at least
one artist from each of the four
regions: West, Central, East and
Maritimes.

• Reduced advertising overhead
by lowering our magazine production costs.
• Increased Green Environmental
image through reduced paper and
ink consumption.
• Increased youth market penetration through hi-tech
communications.
• Free delivery directly to the readers’ personal emails,
rather than by newsstands.

sales@brushstrokemagazine.com
• Phone 780-986-0789
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Johnson
Gallery
Tracey Mardon
7711 - 85 St., Edmonton, AB
• 780-465-6171
• www.johnsongallery.ca

Anne McCormick

Johnson Gallery
7711 - 85 St., Edmonton, AB
• 780-465-6171
• www.johnsongallery.ca

Cindy Revell

Susan Abma
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